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“We want to support people to 
live healthy, safe and independent 
lives by offering health and social 
care services that are joined up 
and provided in the right place, at 
the right time.” 
Innes Richens, Chief of Health and Care Portsmouth.

The primary aim of the brand is to support the delivery of the 
city’s health and social care blueprint, agreed in 2016. 

Health and Care Portsmouth offers an organisationally neutral 
platform to talk about health and social care. Through its application 
across internal and external channels, it makes real the promise to 
break down artificial organisational boundaries to provide people 
with joined up care.

The brand is our way of helping people in Portsmouth –  be 
they residents, visitors, patients, practitioners, communities or 
organisations –  understand the challenges and opportunities 
around health and social care transformation.

It is essential that this brand remains accessible, simple and 
person-focused.

We will tell the story of health and social care transformation 
through people and the projects that impact their lives.

People remain at the heart of everything we do –  an ethos shared by 
all partners in this venture.

Let’s make it  
better, together
This brand is shared by Portsmouth NHS Clinical Commissioning 
Group, Portsmouth City Council, Portsmouth Primary Care Alliance, 
Solent NHS Trust and HIVE Portsmouth.

The brand is designed to be inclusive, allowing all partners to have 
an equal seat at the table.
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When to use the Health and 
Care Portsmouth brand

Put simply, the approach is Health and Care Portsmouth first. 
So much of the work taking place at the moment is about 
bringing the blueprint to life - so a lot of material will use the 
Health and Care Portsmouth branding.

To check whether it’s right to use the brand, review your content 
against the following checklist.

• The project is delivered specifically within Portsmouth city limits, 
from PO1 to PO6.

• The project involves more than one health and social care 
organisation.

• The project builds on access to primary and community care, 
recognising that people have consistently told us they value 
primary care as generalists and their preferred point of care 
coordination.

• The project aims to empower people to maintain good health, 
building up communities, building resilience and social capital.

• The project brings together important functions that allow our 
organisations to deliver more effective community based front 
line services and preventative strategies.

• The project is working on a new way of working to help statutory 
and voluntary organisations in Portsmouth to act as one.

• The project is working to simplify and build upon the city’s urgent, 
emergency and out of hours services, ensuring that the offer is 
consistent seven days a week.

If you’re not sure, or you think that it might be best to use your 
organisation’s brand check with the communications team or email 
healthandcare@portsmouthcc.gov.uk 
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Our logo

Spacing
Grey area indicates the safe 
zone. Text or graphical and 
visual elements can be safely 
positioned up to the blue area.

The blue area indicates clear 
space. This area must be kept 
free of all other text, graphical 
and visual elements.

The minimum required clear 
space is defined by the height 
of the ‘p’ in ‘portsmouth’.

Colour variations
Our primary logo is the full 
colour version. It should be used 
on white or light photographic 
backgrounds. When the 
background is not white or 
very light photos, then the solid 
white version of the logo should 
be used. If the logo is to be 
places on a solid colour, then 
the colour must be part of our 
brand palette (see page 6).

Primary logo

Secondary logo

One of the most recognisable elements of our brand, our logo 
shows the bringing together of health and social care partners 
in the blend of colours. The flower represents the potential for 
us to grow stronger together.
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Logo elements
The flower can be used as a 
standalone graphic to enhance 
a design or as an avatar for 
social media. It can be used in 
full colour or white and at 100% 
or 50% opacity. The flower can 
also be cropped to create a 
dynamic design.

Logo dont’s
Do not use the primary logo on 
backgrounds that are too dark 
or cluttered.

Do not use the secondary logo 
on backgrounds that are too 
light or cluttered. 

Do not sit the logo on solid 
colours that aren’t in the brand 
palette.

Do not rotate or distort the logo.

Do not add embellishments like 
drop-shadows, embossing etc., 
to the logo.

X

X

X

X

X

X
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Aa
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 £%&(.,;:!#?)

Aa
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 £%&(.,;:!#?)

Aa
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 £%&(.,;:!#?)

Co Headline Bold
Co Headline Bold is used for 
headings, and display type.

Avoid using it for body text.

Our type

Attractive and accessible, our typographic choices help keep 
our brand consistent.

Frutiger
Frutiger is used for body text 
and should be no smaller  
than 11pt. 

It comes in various weights.  
Use light, roman and bold.  
Avoid italics. 

Footnotes and image credits 
must be no smaller that 8pts.

Arial
You can also use Arial when 
producing content on your own 
computer using Health and Care 
Portsmouth templates, which 
can be downloaded from the 
Health and Care Portsmouth 
shared workspace on Kahootz. 
Contact healthandcare@
portsmouthcc.gov.uk for 
details.
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Our colour palette

The colours we use are crucial to our brand and identity. 
They are bright, bold and confident

Primary colour palette
Our main colours are two tones 
of blue, white and grey.

Secondary  
colour palette
Orange can be used as a 
secondary colour to make 
designs ‘pop’.

CMYK 100/88/28/13 
RGB 33/58/113 
Hex #213a71

CMYK 75/25/0/0 
RGB 29/154/214 
Hex #1d9ad6

CMYK 5/0/0/50 
RGB 138/146/152 
Hex #8a9298

CMYK 0/50/99/0 
RGB 247/148/32 
Hex #f79420

CMYK 0/0/0/0 
RGB 255/255/255 
Hex #ffffff
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Our imagery

Illustration
The brand is illustration led. This 
helps keep our visual identity 
accessible and representative, 
and protects the privacy of 
some of the more vulnerable 
members of our community.

There are a range of characters 
to choose from, intended to 
represent a range of people, 
communities and practitioners.

Characters should be chosen to 
reflect the audience.

If you’d like to arrange 
the development of a 
new character, please 
contact healthandcare@
portsmouthcc.gov.uk 

The imagery we use is a simple but effective way to make sure 
our project is attractive to and representative of the people 
we serve.

Photography
It is sometimes more appropriate 
to use photography – for 
example, in telling people’s 
stories through case studies or 
for digital assets.

You should always seek to use 
real people in photography 
where possible, however 
stock photography is a viable 
alternative.

Our images should be authentic, 
honest and sensitive. 

Avoid images that have negative 
or gloomy connotations. 
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Animation
Animation can be an incredibly 
powerful tool when introducing 
new concepts, explaining a 
process or when it is important 
to safeguard the identity of 
vulnerable people.

You can find an example 
of our animation style at 
healthandcare.portsmouth.
gov.uk

If you would like to develop 
an animation, please 
contact healthandcare@
portsmouthcc.gov.uk with  
your requirements.

Video
Live action video –  featuring 
real people and practitioners –  
is another useful tool for 
educating and explaining 
concepts, processes and 
services. As with photography, 
videos should be authentic, 
honest and sensitive.

Innes Richens
Chief of Health and Care Portsmouth
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Our voice

Our brand goes beyond a visual identity –  it’s how we speak 
and write, too.

The first consideration of anything that we write is accessibility.

It’s not about dumbing down, it’s about focusing on what the 
impacts and outcomes of our actions will be for real people. It’s 
about keeping people at the heart of everything we do –  something 
that should apply from inclusive service design through to the way 
we write about that service.

A few pointers:

• we working with, not doing to

• we talk about people, not patients, residents or  
service users

• we’re building a service that is right for the future

• we’re honest, not alarmist

• we have a responsibility to support our communities

• we seek to strike the balance between human and  
financial benefits
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Applying our brand

To make sure we maintain the integrity of the brand, we 
have a clear brand hierarchy that can be applied to a range 
of materials.

Level one –  the vision
When to use: when talking 
about the project as a whole.

Who is featured: all Health and 
Care Portsmouth partners.

Portsmouth
Clinical Commissioning Group

Solent
NHS Trust

A partnership between

Main header 
goes here
Subheader goes here

Body text Sae esto doluptatis eicil in 
eumenihil eat omnihil iliatec eatur? 
Ur, simolendae velitatus assi dis 
expersperat facim adignam doluptatur.

Get involved at 
healthandcare.portsmouth.gov.uk
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Level two –  workstream 
extension
When to use: when promoting 
a project delivering one of the 
seven priorities; when more 
than one agency is involved in 
delivering a project.

Main header 
goes here
Subheader goes here
Body text Sae esto doluptatis eicil in eumenihil 
eat omnihil iliatec eatur? Ur, simolendae velitatus 
assi dis expersperat facim adignam doluptatur.

different 
conversations
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Level three –  
organisation-led
When to use: When to use: 
when a project is delivered 
by one organisation and they 
are wholly responsible, but it 
helps further a Health and Care 
Portsmouth aim.

working with

Harchillignis 
aut quundent

Sae esto doluptatis eicil in 
eumenihil eat omnihil iliatec 
eatur? Ur, simolendae velitatus 
assi dis expersperat facim 
adignam doluptatur.

Isquam illuptati tenecep 
roreste non conet dolestium 
dolupta qui aut repedit inis et
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Our brand in practice

Home      Adults      Children      Older people      About      Contact

Older people

Integrated Personal 
Commissioning

VIEW PROJECT

Our vision
Health and Care Portsmouth is an ambitious programme that is already changing 

the way we plan and provide health and social care in the city. It continues to build 

on the work that the NHS and the council have already done together as part of the 

Better Care project.

The programme aims to support people to live healthy, safe and independent lives 

by offering health and social care services that are joined up and provided in the 

right place, at the right time.

Who’s on board?

Portsmouth
Clinical Commissioning Group

Solent
NHS Trust

Portsmouth Hospitals
NHS Trust

Follow us

 @HCPPortsmouth

 /HCPPortsmouth

 /healthandcareportsmouth

Receive updates by email

Contact us

 023 9212 3456

 hcp@portsmouthcc.gov.uk

Latest posts from  
Health and Care Portsmouth

The Portsmouth Blueprint is now 
available to read online. http://bit.ly/
hcp5yr 
1 day ago

The Portsmouth Blueprint is now 
available to read online. http://bit.ly/
hcp5yr 
1 week ago

The Portsmouth Blueprint is now 
available to read online. http://bit.ly/
hcp5yr 
1 month ago

Latest news from 
Health and Care Portsmouth

 Sign in to see all content

Blueprint now available online 
The Portsmouth Blueprint is now 
available to read online. The Ports-
mouth Blueprint is now available to 
read online. The Portsmouth Blue-
print is now available to read online.

 Budget report 2017/18
This article is only available to staff.

© Health and Care Portsmouth 2017 Site design by Portsmouth City Council

SUBSCRIBE

The Portsmouth 
Blueprint

Our 5-year plan Multi-speciality 
community 
providers

VIEW VIEW VIEW

 Staff log in



Our brand in practice | Health and Care Portsmouth brand guidelines | 15

The way we deliver 
health and social 
care is changing 
Part of this change means care that is more tailored to you. 
We want to understand how confi dent people feel about 
making choices about care, for themselves and for others.

To take part visit www.healthandcare.portsmouth.gov.uk 

The way we deliver 
health and social 
care is changing 
Part of this change means care that is more tailored to you. 
We want to understand how confi dent people feel about 
making choices about care, for themselves and for others.

To take part visit www.healthandcare.portsmouth.gov.uk 




